
From October 2025 
- Promotion restrictions:

Who’s affected?

•	 No multibuy offers (e.g. BOGOF)  
on HFSS foods in England.

•	 Free refills of sugary drinks  
prohibited in hospitality.

Businesses with 50 or more employees, 
including franchises offering pre-packed 
food for sale in store and online. From 5 January 2026 

- Advertising ban:

Who’s affected?

Brand-only advertising 

•	 No HFSS ads on TV and UK on  
demand programmes before 9pm.

•	 Total ban on paid-for online  
HFSS advertising.

Businesses with 250 or more employees, 
including franchises involved in 
manufacturing or selling food or drink. 

You can still advertise your brand (not 
specific HFSS products) but only if 
done carefully and in line with ASA 
guidance.

Major new restrictions apply to UK food businesses on the marketing 
and promotion of HFSS (High Fat, Sugar, Salt) products:

Helping food businesses 
navigate HFSS Advertising 
& Promotion Rules
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These rules aim to reduce children’s exposure 
to less healthy foods and tackle childhood 
obesity. Enforcement will be led by ASA and 
Ofcom, with fines up to 5% of UK turnover  
and court injunctions for serious breaches. 

Why it matters? 

•	 Complex & technical: Requires applying 
the Nutrient Profiling Model across 13 
regulated categories (e.g. pizzas, burgers, 
confectionery, sugary drinks). 

•	 Constantly evolving: ASA guidance and 
deadlines keep shifting – exemptions matter. 

•	 High risk: Non-compliance means 
reputational damage, financial penalties, 
operational disruption and regulatory scrutiny. 

The challenge 

Our Food & Drink Regulatory team offers 
tailored legal support for food businesses: 

We combine deep sector knowledge with  
up-to-date legal insight to keep you ahead.

How Walker Morris can help

•	 Compliance audits: Help apply the 
restrictions to your UK product portfolio.

•	 Marketing strategy reviews: Ensure 
campaigns meet the new rules and leverage 
brand-only exemptions. 

•	 Training & guidance: Equip your teams with 
practical know-how on HFSS restrictions.

•	 Crisis support: Rapid response if ASA or 
Ofcom investigate. 

•	 Review your product portfolio and 
marketing plans.

•	 Update promotional strategies (no BOGOF 
or free refills). 

•	 Plan for full enforcement in January 2026.

Act now 

Chris McGarvey - Director, Regulatory

+44 (0)738 704 3421

Walker Morris - Food Regulatory Specialists

chris.mcgarvey@walkermorris.co.uk

www.walkermorris.co.uk

Contact us 
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